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Introduction

I am Joe Powell. I am a communicator. 
And I want to be an essential part of 
the hospice philosophy of care which 
recognizes that dying is not just a 
medical event but also a personal one. 
Looking forward, I recognize the new 
face of hospice includes me. 

Working for the benefit of Wells 
House Hospice Program and 
Foundation, I present a Promotions and 
Funding Campaign for 2012. Creating 
the role of communications director, I intend to establish 
better work practices for acquiring funding while promoting a 
consistent image to support a strong identity. 

We are hospice. And as volunteers, staff, and friends of Wells 
House Hospice, we are dedicated to providing the most 
compassionate end-of-life care to terminally ill patients. To 
ensure our mission continues, we must look towards the future 
with a clear vision and institute new plans for funding. We are 
the new face of hospice.

Concept

Supporting our mission that Wells House Hospice is dedicated 
to providing compassionate care to terminally ill patients and 
their families and providing end-of-life education and training 
for health care teams and the community, we propose to 
present the many faces that make up hospice. 

A consistent and particular image will 
be presented to our public to support 
a solid identity to increase public 
awareness and funding: 

I am hospice. And I am looking 
to be an essential part of the 
hospice philosophy of care which 
recognizes that dying is not just a 
medical event but also a personal 
one. Looking forward, I recognize 
the new face of hospice includes 
me. Volunteer, donate, or support. I 
need your help. Please give today.

Intellect

Showing faces of the dying has a tendency to make us 
sad and look away. Speaking about end-life-care can be 
depressing. Relating hospice information can cause us to 
squirm mostly because we are forced to consider our own 
mortality and our unknown but eventual end. I AM HOSPICE 
will alter our public’s perception of the hospice experience to 
support a more positive and uplifting outlook. 

To increase funding to support our programs, we must:
- identify with our audience
- look them in the eyes and relate our mission
- and ask them for exactly what we want

Emotion

I understand that we make decisions based on emotion. And 
that patient stories are very important, not only to relate our 
successes but as a record that a person lived, loved, and 
found compassion. How Hospice Helps; Real Stories About Real 
Lives Of Real People will relate anecdotal patient experiences.

Patient stories include (examples only):
- core identity (hairdresser to the famous in NYC in 40s)
- reason for hospice care (cancer)
- an emotional connection (a last request)

Fulfillment

We also have to inform our audience where and how to 
donate, and then make sure it is an easy task to do -- because 
if it’s not easy, they won’t do it.

Information to include:
- individual services supported by donations
- key telephone numbers
- locations and online addresses

To create a complete campaign and funding strategy, further 
market and product research is needed. This, within a broader 
funding strategy, can be instituted within 6-8 months, just in 
time to introduce the campaign before the holidays. A third of 
all online giving occurs in December, and 22% of annual giving 
happens in the last two days of the year (onlinegivingstudy.org).

The campaign will appear in:
- print and online ads
- print and online collateral
- educational and training publications

Working as your communications director, I will be better 
able to institute these initiatives. As a personal presenece is 
important in navigating all charities, events and functions of 
potential funding, my being in Long Beach will help facillitate 
our collaboration toward that end.

I am hospice.
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maria LoPEz
Hospice Volunteer

I am a student. I am a volunteer.  
I am an essential part of the 
hospice philosophy of care 
which recognizes that dying 
is not just a medical event 
but also a personal one. Look 
forward and recognize the new 
face of hospice includes you. 

A program and facility designed to provide a caring environment for meeting 
the physical and emotional needs of the terminally ill.

Un programa y un lugar diseñado para proveer un ambiente de cuidado para 
encontrar las necesidades físicas y emocionales del enfermo en fase terminal.

I am hospice.

Volunteer, donate, or support, I need your help. 
Please give today.

wellshousehospice.com


